
HTML Emails

An overview...



Design
"Art has to move you and design does not, 
unless it's a good design for a bus."
David Hockney

"Creativity is allowing yourself to make 
mistakes. Design is knowing which ones to 
keep."
Scott Adams



Design

A good crop goes a long way



Design

 Look out for focus points – use people / animals / 
objects to channel the attention.











Tracking
• Stats to help sales process
• Stats to help design process
• Which banners work best

o create clicks
o create conversions

• Which areas don't get any clicks
• Which emails work best
• Try new techniques 
• ...etc



Code
• Structure
• Styling
• Images
• Content





Structure
• Title (for on-line version)
• Width (650px max, 600px optimum)
• Link to on-line version (Emarsys can add 

this)
• Header (usually ties in with web-site 

navigation) 
• Content
• Web banner links (e.g. Get catalogue)
• Forward to a friend
• Unsubscribe 
• T&Cs, Copyright.





Structure
- Width is fixed
Additional content moves existing content downwards if 
added above this content.

- Nested tables are needed to put content into column. 
This can add development time.
- No col spans
E.g. <tr>
<td colspan=“2”>
</td>
</tr>





Styling
• No CSS styles in head (or body)

E.g. <style>
font-size: 10px;
</style>
Use inline styles for every table cell with content to style.

• NO CSS shorthand 
E.g. BAD: {font: 10px/15px}
GOOD: {font-size: 10px; line-height: 15px;}



Styling
- Use img {vertical-align: bottom} in the head to fix 
Hotmail (on Firefox) bug. (If additional problems occur, 
{td: line-height: 50%} with all content line-height reset can 
also work.)

- Break everything down into squares of equal height. 
Nested tables can be used to have squares of a different 
height - but the nested tables must have the same height.

- Optimize graphics
Use Photoshop to optimize for web
Use .jpg format for photos & use .gif for text and vector 
graphics.



Content
Objective: 
1. Inform / Remind / Assist
2. Persuade / Sell (Through special offers or positioning)
3. Raise brand awareness

Technologies:
- Image maps possible, but not with Emarsys
- Not possible:
Forms
Flash
JavaScript
Movement on action (click) - Animated gifs are OK, but some 
clients will show a still image) + Effects
iFrames



Links
Relative links:
E.g. <img src=“pic.gif” ...
Tells a web page that the image lives in the same folder as the web page.

Absolute links:
E.g. <img src=“http://www.sv01.net/client/01/pic.gif” ....
An email has no ‘folder’ - everything is sent with the email. So the links have to 
say which server the email client should go to, and which folder to look in to ‘get’ 
the image’

Alt text - This shows the text on the image and/or gives a short description of 
what the image is. This is so that input devices and individuals who cannot see 
images, can know what the image depicts.
Title text - This gives an instruction with a link. Is adds to the alt text to help 
people understand where they would go if they clicked on the link.
Note: Because some users do not ‘download images’, it can be useful to include 
information about the image in the title tag.



Testing
- Browsers: Mainly IE6, IE7 & Firefox
- Email Clients: Thunderbird, Outlook, Hotmail, Yahoo, 
AOL, Lotus Notes (Can be different on different operating 
systems.)
- Needs to be tested with Emarsys and sending from 
Emarsys can change the code.
- We don’t test for Mac based clients or browser email on 
Mac as there don’t seem to be any unique issues.



M&S

1. Use 'primary' promotion 
areas.
2. Tie in with web site
3. Special offres



ASOS 
 - the 'magazine' look
- use lifestyle images



BHS

- view similar products
- send each product to friend



 Evans 

- don't always need a full width 
Hero 



HOF 

House of Fraiser 
- small lifestyle in title



Miss Selfridge 
- add background designs
- make more out of banners



Wallis 

- a template doesn't have to be made of blocks
- colours are easy to change



HTML Emails

...fin.


